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1.  Introduction  

In 2009, Cylch - Wales Community Recycling Network (Cylch) and the Chartered 

Institution of Waste Management Cymru Wales Centre (CIWM Cymru) decided to 

work in partnership to deliver a national Waste and Resource Event in Wales that 

sought to stimulate productive joined-up thinking and cross-sectoral working. 

This joint venture between Cylch and CIWM Cymru aimed to facilitate the: 

 Development of a óJoined-up thinkingô brand 

 Delivery of óDelivering Sustainable Resource Managementô, an all-Wales 

conference, held in the capital city on 4th February 2010 

This report outlines the feedback from this event and the proposals to be considered 

accordingly for further subsequent development. 

 

1.1 Background  

In 2009, Cylch and CIWM Cymru committed to a written Working Partnership 

Agreement to enable both organisations to provide the best possible services to their 

stakeholders and organisations in Wales, by sharing relevant information, improving 

communication and avoiding duplication of work. 

Having previously worked together on a more ad hoc basis, the Working Partnership 

Agreement offered a committed platform for both organisations to take a leap forward 

in their joint working aspirations. 

A proposal to consider an appropriate opportunity and theme for a 1st joint event was 

approved by both management teams and work commenced in earnest to develop a 

suitable scheme and event plan that would stimulate such joined-up working between 

private, Third and public sectors in Wales. 

An initial task group (comprising Philip S Marks FCIWM, Centre Councillor CIWM 

Cymru and Field Officer Cylch and James Kay MCIWM, CIWM Cymru Temporary 

Regional Development Officer) was commissioned to ówork upô the initial proposal. 

Once this proposal was approved, a Joint Event Planning Team (comprising Philip, 

James, Kath Hilsden Events Team Leader Cylch, Rose Jennings Events Officer 

Cylch and Clifford Parrish MCIWM, Chair of CIWM Cymru) was authorised to deliver 

the joint event. 
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1.2 Aims and Objectives  

The core aim was for the demonstrated partnership between Cylch and CIWM Cymru 

and the óJoined-up thinkingô event to stimulate productive joined-up debate, 

consideration and working across the private, public and third sectors in Wales. 

Other key objectives included: 

 Gain support of key stakeholders from the private, third and public sectors 

and the Welsh Assembly Government (WAG) 

 Secure stakeholder sponsorship for the event 

 Attract a range of relevant exhibitors to the event 

 Seek equal attendance at the event from the three sectors 

 Aim to attract 80 attendees to the event 

 Develop a brand synonymous with cross-sectoral, pan-Wales joint working  

 Link the event to WAGôs emerging new Waste Strategy óTowards Zero 

Wasteô 

 Deliver the event annually, with further intermediate linked events/activities 

as required 

For the 4th February 2010 event, the theme agreed was óSustainability in wasteô which 

was to be linked to the WAGôs Waste Strategy through: 

 The application of sustainability within WAGôs Waste Strategy 

 Service delivery 

 Sustainable development performance indicators 

 The development of sector plan(s), as appropriate 

Further detail of the thematic aims and objectives of the eventôs afternoon workshop 

session are available at Appendix 1. 

  



 
5 

 

 

2.  Event Plan and Programme  

Initial diary markers distributed at an early stage to key stakeholders produced an 

immediate positive response to the event concept and summary programme. 

The event was subsequently further publicised and marketed via both Cylch and 

CIWM journals, e-bulletins/newsletters and stakeholder networks. 

Such was the eventual display and level of interest in the event, that booking lines had 

to be prematurely closed in order to limit the total audience size to one of manageable 

proportions. See Appendix 2 (attached) for full details of the programme for the 4th 

February 2010 event. 

2.1 Delegate Contribution  

Cylch and CIWM Cymru wish to thank all who attended the óJoined-up thinkingô 

event ï for their insight, keen interaction and in particular, their enthusiasm and 

energy.  

The event was kindly sponsored by: 

 WAG (who also funded the commissioning of the external, independent 

facilitator for the afternoon workshop) 

 May Gurney 

 The Welsh Local Government Association (WLGA) 

 

 

 

 

 

 

 

 

 

 

 

 

and attracted exhibition displays from: 

 AJF Waste Management 

 May Gurney 

 Resources for Change 

 Cleanstream Group CIC 

 Sustainable Development 

Commission Wales 

 Straight plc 

 Dynamic Resource Network 

 Ten Green Bottles 

 Entec 

 VCA Management Systems and 

Training 

 Environment Agency Wales 

 Waste Awareness Wales 

 Flexible Support for Business 

 WRAP Cymru 

 Cylch 

 CIWM Cymru 
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Key note speakers and panellists at the event were: 

 Clifford Parrish, Chair of CIWM Cymru and Operational Manager, Vale of 

Glamorgan Council (Chair of the event) 

 Peter Webster, Market Development Manager, WRAP Cymru 

 Mathew Prosser, Commercial Director, Severnside Recycling 

 Penny Goodwin, Chief Executive, Wastesavers Charitable Trust 

 Mal Williams, CEO, Cylch 

 Andy Rees, Head of Waste Strategy Implementation Branch, WAG 

 Owain Griffiths, Waste Improvement Policy Officer, WLGA 

 Steve Evison, Director, Resources for Change 

 Mike Croxford, Chair, Cylch 

Cylch and CIWM Cymru wish also to extend their gratitude to (a) the team of volunteer 

table facilitators who assisted with the afternoon workshop activity, (b) the full planning 

and delivery team and not least, (c) to Terry March, CIWM President, who attended 

and interacted throughout the day. 

Detail of speaker profiles and Cylch/CIWM Cymru Forward comments are provided in 

Appendix 2. Speaker presentations are available to download at both Cylch and 

CIWM websites. 

 

 

 

 

 

 

 

 

 

 

2.2 Attendees  

The final and complete list of attendees 

may be found in Appendix 3. 

Of those attending, 47 people were 

CIWM members, 19 people were Cylch 

Full or Associate Members, the 

remainder being not ódeclaredô 

members of either Cylch or CIWM. 
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3. Event Performance   

All core and thematic aims and objectives for the 4th February 2010 were achieved. 

To ensure transparency, all feedback comments have been included verbatim within 

this conference report. 

 

3.1 Delegate Conference Feedback  

See Appendix 4 for the report of Delegate Feedback. 

See also Appendix 8 for a post-event press release. 

 

3.2 Observer Perspective  

Appendix 5 details the general notes taken by one individual during the event as a 

means of adding an attendeeôs perspective to the overall feedback from the day. 

 

 

 

 

 

 

 

 

The main purpose of the discussion was to understand the participantsô views on the 

New Waste Strategy and how it can be delivered, specifically dealing with a more 

sustainable approach to waste management and covering the critical strategic 

agendas of: 

 A sustainable environment 

 A prosperous society  

 A fair and just society 

3.3 Workshop 

Output  

The afternoon of the event 

used a workshop style 

approach to investigating a 

series of critical questions. 

These subject questions were 

identified in advance through 

consultation between the 

organisers and the Welsh 

Assembly Government.  
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To achieve this, there was discussion held at tables over two sessions during the 

afternoon. Individuals were asked to choose two from four subjects which they would 

like to discuss in some detail. There were effectively two discussion sessions, during 

which the subjects were repeated.   

At the end of the two sessions there was a short plenary feedback to the floor and 

some time for questions and answers. 

In addition to specific subject / topic areas for discussion, the Assembly were 

interested in feedback on general aspects of how the attendees responded to the new 

Waste Strategy. This was achieved through a fun warm-up exercise (which was also a 

useful way of moving participants from their seats into the group work). 

See Appendix 6 for the report from the external facilitator regarding the structured 

workshop. 

Analysis of the workshop feedback may be summarised as follows. 

 

The óquick feedback questionô ï WAGôs new waste strategy 

Asked to mark on a simple linear scale (with the phrases óa littleô and óa lotô located at 

opposite ends of this scale), delegates responded as follows: 

 

1. I understand what WAG is trying to achieve with the waste strategy 

All delegates indicated between the middle of the scale and the óa lotô extremity, 

suggesting reasonable understanding of what WAG is trying to achieve. 

 

2. I think the waste sector strategy is clear and appropriate 

4% of delegates selected the óa lotô category, 7% the óa littleô category and the 

remainder and significant majority replied approximate mid-scale ï suggesting most 

feel more clarity is required and that delegates are unsure about the appropriateness 

of the strategy. 

 

3. I clearly see the role I and my organisation must play to deliver the strategy 

13% of delegates selected the óa lotô category, 6% the óa littleô category and the 

remainder and significant majority replied approximately mid-scale ï suggesting a 

range of delegate responses similar to statement 2. The majority of respondents seem 

unclear about their role or their organisationôs role in delivering the strategy. 

 

The structured workshop 

Evaluation of the priorities applied by delegates to the feedback generated within the 

work groups revealed: 
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Sustainable Procurement Themed Group 

The highest scoring statements were: 

 Incorporate indicators that acknowledges social and environmental 

 Pressing need for spec to include SROI (social return on investment) and 

environmental impact 

 Local providers are enabled to compete with the óbig boysô in a fair way 

 Enable the procurement process to acknowledge the added value of social 

enterprises 

 Move from economic focus to include social and environmental focus as a 

driver 

 Some tender packages exclude SMEs by making conditions which exclude 

them e.g. T/O 

These accounted for 57% of the votes cast in this theme. 

The other scored statements in this theme were: 

 Support products need to match need of SMEs and Third sector 

 Grants etc are often too costly for SMEs to apply 

 Accredited companies 

 SMEs should be able to tender for local provision 

 Greater use of sustainability risk assessment to measure SD in procurement 

 Large waste mgt companies may cause damage of Welsh companies 

 How do public sector procurement officers measure SROI and 

environmental impact? 

 Agreement on standards 

 DE&T officers spending time with SMEôs and understanding their issues 

 Sustainability mark for approved suppliers 

 Contracts awarded based on quality not just cost 

 Recognise the social and environmental benefits in a way that allows 

comparison to the economic 

 Safeguard against challenge of subjectivity. Guidance! 

 

Behaviour Change Themed Group 

The highest scoring statements were: 

 Reduce waste ï not creating in 1st place 

 National media 

 Waste prevention role is not purely for waste department 

 Make it simple to participate and understand 

 Induction on recycling in council owned premises when someone moves in 
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These accounted for 59% of the votes cast in this theme. 

The other scored statements in this theme were: 

 Informed sales people 

 Publicity 

 Understanding of wider issues 

 Make people realise itôs their problem 

 Delivered by the Third sector 

 Flexibility in the system 

 Environmental champions in the street 

 Early age education ï schools and home economics especially to tackle 

food waste 

 Build relationship 

 Clever social marketing. Little steps eg. make a list before shopping 

 

Performance Measurement Themed  Group 

The highest scoring statements were: 

 Waste as a resource still not fully recognised 

 Standardise socio and economic indicators that are measured 

 Independent auditing 

 Consistency of data 

 Offshoot of SDC (knowledgeable research) 

These accounted for 79% of the votes cast in this theme. 

The other scored statements in this theme were: 

 Education and training 

 Performance indication (not just tonnage!) 

 Carbon accounting of waste 

 

Sustainable Service Delivery Themed Group 

The highest scoring statements were: 

 Understanding of measurement eg. EC CF 

 Understanding what currently exists 

 Better communication 

 Performance of waste mgt industry 

These accounted for 58% of the votes cast in this theme. 

The other scored statements in this theme were: 
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 Consistency of service delivery 

 Customer satisfaction once (above) issues have been addressed 

 Proximity of re-processors to manufacture or population 

 Measurement of social aspects 

 Are we measuring the right thing? (social provision?) 

 Lack of consistency 

 Consistency of materials collected 

Overall for the total votes cast across all 4 themes, the highest scoring statements, 

accounting collectively for 43% of the total number of votes cast by delegates, were: 

 Incorporate indicators that acknowledges social and environmental 

 Pressing need for spec to include SROI (social return on investment) and 

environmental impact 

 Local providers are enabled to compete with the óbig boysô in a fair way 

 Enable the procurement process to acknowledge the added value of social 

enterprises 

 Move from economic focus to include social and environmental focus as a 

driver 

 Some tender packages exclude SMEôs by making conditions which exclude 

them eg. T/O 

 Understanding of measurement eg. EC CF 

 Support products need to match need of SMEôs and Third sector 

 Reduce waste ï not creating in 1st place 

 National media 

 Understanding what currently exists 

3.4 Carbon Offset  

Attendees were asked to provide feedback of their travel arrangements and mode of 

transport. This data was utilised to calculate the carbon impact of delegates travelling 

to the event. 

Based upon this feedback (see Appendix 7), it is calculated that the emissions of 

delegate travel to the event equate to circa 1.6 tonnes of CO2E. 

Accordingly, an appropriate contribution has been made to offset the travel carbon 

impact of the óJoined-up thinkingô 2010 event. 
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4. Conclusions  

 

4.1 K ey Points  

Initial diary markers distributed at an early stage to key stakeholders produced an 

immediate positive response to the event concept and summary programme. 

Of those attending, 47 people were CIWM members, 19 people were Cylch 

full/associate members and 29 people were not ódeclaredô members of either 

Cylch/CIWM. 

All core and thematic aims and objectives for the 4th February 2010 were achieved. 

Feedback during and following the event has been productive and encouraging. 

Various key points and themes from analysis of this detail were expressed as follows. 

 Delegate feedback suggests more clarity is required in WAGôs waste strategy and 

that delegates are presently unsure about its appropriateness. Delegates indicated 

that they were somewhat unclear about their role or their organisationôs role in 

delivering the strategy. 

 

 Delegates proposed the need to incorporate indicators that acknowledge social 

and environmental impacts and outcomes, as a driver for achieving sustainability 

and inferred that a pressing need existed for sustainable procurement 

specifications to include SROI (social return on investment) and environmental 

impact. Delegates were also keen for the procurement process to acknowledge the 

added value of social enterprises. 

 

 The adoption of appropriate sustainable development metrics and indicators to 

measure, account for and display performance was stressed and concern was 

expressed that some tender packages are structured and designed in a manner 

that excludes SMEs  - a need was thus portrayed to change such systems to 

enable local providers to compete. This was further emphasised by a clear 

indication for the need of support products to clearly match the requirements of 

SMEs and the third sector. 

 

 The need for a more sensible and complete understanding of ówhat services, 

capacities and expertise currently exist across all sectorsô in Wales was 

highlighted, as was the need to reduce waste at source and not create waste in the 

first place. Delegates anticipated that a wider role should/would be required for 

national media in Wales to aid raising awareness of such features and the need for 
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culture change. It was also questioned what indicators and processes will be 

utilised to measure and demonstrate performance in waste prevention and 

behaviour change. 

 

 Evidence from the event demonstrated the desire and need for all to embrace 

joined-up working and to improve the focus on sustainable resource management 

across all sectors in Wales. More work is needed to develop the concept of ówaste 

as a commodityô, and not as a problem. 

 

 Welsh manufacturers need to be encouraged to use recycled materials and it is 

essential that carbon cost is taken into consideration. 

 

 A need for further study of collection methods and their influence on behaviour 

change. Education and communication is clearly key to successful change as is 

the need to clearly explain and ensure understanding of the objectives set and 

what they are seeking to achieve.   

 

 Greater understanding and support for reuse is necessary and it is considered that 

the retail sector should do more to reduce food waste. Infrastructure and support is 

required for improved redistribution of edible foodstuffs that are discarded by the 

retail sector and a review and subsequent standardisation of óuse byô and óbest 

beforeô dates is also proposed. 

 

 Further consideration is required for the opportunity to achieve added value by 

cross-sectoral working and by incorporating the skills and strengths of the third 

Sector. 

 

 A call is made for community action and the third sector needs to move towards 

financial self-sufficiency and away from reliance upon grant funding. 

 

 It is proposed that contamination from recycling processes (eg. MRF outputs) 

should be included in local authority limits of tonnages disposed of to landfill. One 

Planet Living, resource efficiency and social justice were the suggested key 

drivers. 

 

 More work is required to determine precisely how greenhouse gas emissions are to 

be measured and accounted for. 

 

 Continual improvement and greater benchmarking of performance is required. 

Effective joint procurement will be necessary and should be utilised to aid 

development of Welsh businesses and local re-processing capacity. Achievement 

of added value and the application of eco-footprinting is now necessary.  

 

 Zero waste has now become ómainstreamô and we all need to take personal 

responsibility and encourage behaviour change 
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 Greater respect is needed in society 

 

4.2 Recommendations  

Based upon the various responses received to the óJoined-up thinkingô event, the 

following key recommendations are proposed. 

 That Cylch and CIWM Cymru repeat the óJoined-up thinkingô event annually 

 

 That the timing of the annual event be reviewed in relation to the timing of other 

events 

 

 Hold the 2011 event at a North Wales location 

 

 Continue to link the theme of the event to the continual development of WAGôs 

new waste strategy to ensure the event remains topical, real and relevant and 

that allows consultation with stakeholders and hence direct contribution to the 

development of the waste strategy 

 

 With a mandatory remit in Wales to deliver sustainability, determine and agree 

as a matter of urgency, appropriate sustainable development indicators (SDIs) 

and a common, consistent protocol/process for determining performance in 

such delivery 

 

 Adopt the agreed SDIs within the design criteria for procurement practices to 

ensure consistency and the achievement of sustainable procurement. Consider 

accordingly a move away from the MEAT (most economically advantageous 

tender) selection protocol to a MSAT (most sustainably advantageous tender) 

 

 Cylch and CIWM Cymru consider the need and how best to develop, and 

protect, the óJoined-up thinkingô  brand 

 

 Consider the opportunity for smaller, linked events and activities between 

annual events, maybe as a feature within Cylch and CIWM Cymru annual 

calendars (eg. Cylchôs Regional Meetings, Organic and Reuse national 

seminars, October Conference and CIWMôs Spring, Summer, Autumn and 

December events) and perhaps as an element included in the events and 

activities of partners and stakeholders (eg. linked to WRAP  Cymru, WAW, 

WLGA, Envirowise, WAG, FS4B, CIWM UK, etc) 

 

 Examine how best to achieve the added value required to improve sustainability 

and develop greater focus upon socio-economic impacts and outcomes as a 

driver for change   
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  5. Dissemination  

This Conference Report will be 

made fully available for free 

download by all interested parties 

at both Cylch and CIWM websites. 
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Appendix 1    

4
th

 February 2010 Event ð thematic aims 

and objectives  

The specific theme for the event of 4th February 2010 relates to sustainability in 

resource management in Wales, and namely to: 

 Business case opportunities from sustainable service delivery 

 Added value 

 Social and economic perspectives 

 SD indicators and sustainable procurement 
 

WAG to assist with linkage to new waste strategy by: 

(a) Explaining what sustainability means in the new waste strategy 

(b) Providing feedback about sector plans in this context, as appropriate 

(c) Providing insight into what sustainability indicators WAG perceive will be 

required 

 

The afternoonôs facilitated workshop is commissioned by WAG and is to be designed 

to generate feedback to inform WAGôs new Waste Strategy. 

This workshop will focus upon the above perspectives together with other relevant 

themes e.g. performance measurement, championing of sustainability, measuring 

value, sustainable procurement and behaviour change.  

The workshop session is to be led by an independent trained facilitator and the 

audience will be broken into discrete tabled groups, each table allocated with a 

volunteer table facilitator and scribe to assist effective communication and ensure 

efficient documenting of feedback. 

 

WAG objectives for the facilitated workshop are: 

óWAG are interested in attendeesô opinion/feedback regards WAGôs proposed 

outcomes. WAGôs key outcomes (as introduced by Andy Rees in his morning 

presentation) are: 

 A Sustainable Environment, where we reduce the impact of waste in Wales to 
within our environmental limits by 2050 (through actions on reducing the 
ecological footprint of waste in Wales to óOne Wales: One Planetô levels through 
waste prevention and recycling). 
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 A Prosperous Society, with a sustainable, resource efficient economy which 
provides high skilled, high value ógreen jobsô within the waste and resource 
management industry in Wales, increased profit for businesses through 
resource efficient practices, and which is ófuture proofedô against increasing 
competition for resources) 

 A Fair and Just Society,  in which citizens can achieve their full human 
potential and contribute to the wellbeing of Wales through actions on waste 
prevention, reuse and recycling.ô 

 

Further detail on themes and structure of the workshop session are available at 

Appendix 6. 
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Appendix 3    

Attendees  

 

First 

name Surname Organisation 

Cylch 

member 

CIWM 

member 

Robert  Alexander Enfys Foundation Cylch full No 

Keith  Barnes Blaenau Gwent Council 

Cylch 

associate 

No 

Sarah  Barton 

Wrexham County Borough 

Council 

No Yes 

Clare  Birch a4e - Community Task Force None 

Ferenc  Bliszko Grow Enterprise Wales Ltd None 

Nick  Boase Environment Agency Wales No Yes 

Andy  Bond 

May Gurney Environmental 

Services 

No Yes 

Amanda  Bradley Straight Plc No Yes 

Emma  Brennan Flexible Support for Business None 

Terry  Brownhill Entec UK Ltd No Yes 

Allison Cann CRAFT Cylch full No 

Jane  Cherrington Cardiff County Council  No Yes 

Merel  Claes Ecodesign Centre  None 

Jan  Cliff Sundance Renewables Cylch full No 

Rebecca  Colley-Huck Ynys Resources Ltd No Yes 

Mike  Croxford Cleanstream Cylch full Yes 

Alison  Davies Resources for Change No No 

Lynda  Davies toogoodtowaste Cylch full No 

Peter  Dilworth Egniol Environmental Limited No Yes 
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Hayley  Evans 

Caerphilly County Borough 

Council 

No Yes 

Steve  Evison Resources for Change No No 

Andy  Firman AJF Waste Management  No Yes 

Janette  Firman 

AJF Waste Management / 

DRN 

No Yes 

Trish  Flint City and County of Swansea 

Cylch 

associate 

No 

Helen  Gant 

VCA Management Systems & 

Training 

None 

Penny  Goodwin Wastesavers No Yes 

Jeanie  Gray  Keep Wales Tidy  Cylch full No 

Mark  Griffiths Stratus Environmental Limited  No Yes 

Owain  Griffiths 

Welsh Local Government 

Association 

No Yes 

Max  Harvey WRAP Cymru No No 

Kath  Hilsden  Cylch N/A No 

Phil  Hurst Cylch N/A No 

Jill  Jack 

Pembrokeshire County 

Council 

Cylch 

associate 

No 

Susan  Jay WRAP Cymru No No 

Huw Jenkins Bridgend CBC No Yes 

Mark  Jenkins Taylor No Yes 

Rose  Jennings Cylch N/A No 

Kevin  Jones Kevin Jones Environmental No Yes 

Paul  Jones May Gurney Recycling CIC No Yes 

James Kay CIWM No Yes 

Rosie Knight Ten Green Bottles Cylch full No 

Gunther  Kostyra Welsh Assembly Government None 
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Gareth  Lewis Environment Agency Wales None 

Richard  Lewis SUSSED 

Cylch full Not 

known 

Ruth  Llewellyn Cylch N/A Yes 

Steve  Longdon 

May Gurney Environmental 

Services 

No Yes 

Terry  March President, CIWM No Yes 

Phil  Marks Cylch N/A Yes 

Terry  Marks Novelis Recycling No Yes 

Emma  Mason Environment Agency No Yes 

Christine  Melsher WRAP Cymru No No 

Margaret  Minhinnick Sustainable Wales Cylch full No 

Richard  Northridge Cwm Harry Land Trust Cylch full No 

Richard  Nosworthy 

Sustainable Development 

Commission 

No No 

Andrew  Osborne Waste Awareness Wales No No 

Aoife  O'Sullivan Welsh Assembly Government No Yes 

Nia  Owen AEA No Yes 

Clifford  Parish Chair, CIWM Cymru No Yes 

Nicola  Peake 

May Gurney Environmental 

Services 

No Yes 

Louise  Peel Environment Agency Wales No Yes 

Ellen  Petts Recycling Developments  Cylch full No 

Jackie  Powell Wormtech Limited No Yes 

Rhian  Power AEA Technology No Yes 

Lorraine  Powers Ten Green Bottles Powys CIC Cylch full No 

Tim  Price Severnside Recycling None  

Mathew  Prosser Severnside Recycling None 

Anthony  Randles Environment Agency Wales No Yes 
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Gwenda  Raybould Welsh Assembly Government No Yes 

John  Rees CWM Environmental None 

Nial  Rees TEG Environmental None 

Andy  Rees Welsh Assembly Government No Yes 

Hayley Richards Cylch N/A No 

Jane  Richards Welsh Assembly Government No Yes 

David  Roman Recoval No Yes 

Geoff  Sampson Entec UK Ltd No Yes 

Katrina  Simcox Environment Agency Wales No Yes 

Ian  Syms Wastesavers No No 

Lyndsey  Stewart Newport City Council No Yes 

Trevor  Stringer Powys Sense Limited Cylch full No 

Georgina  Taubman Waste Awareness Wales No Yes 

Diane  Thomas 

Carmarthenshire County 

Council 

Cylch 

associate 

No 

Graham Thomas North Wales Probation Area None 

Richard  Thomas  Cylch 

N/A Not 

known 

Alice  Tolley  

Community Transport 

Association  

None 

Stephen  Tranah Welsh Assembly Government No yes 

Max  Wallis UK WIN / FOE Cymru Cylch full No 

Kathryn  Warren International Synergies No Yes 

Peter  Webster WRAP Cymru No Yes 

Jonathan  Westwood Wormtech Limited No Yes 

Mal  Williams Cylch N/A Yes 

Eryl Wyn  Williams Denbighshire County Council None 

Vicky  Williams Grow Enterprise Wales Ltd None 
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Tim  Williams SUSSED 

Cylch full Not 

known 

Councillor 

Chris  Williams Vale of Glamorgan Council 

None 

John  Wright North Wales Probation Area None 
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Appendix 4    

Delegate Conference Feedback Report



 
 

 

Delivering Sustainable Resource Management  

Feedback  

Delegate numbers 

 95 people attended on the day 

 8 people booked but didnôt turn up 

 3 people turned up without booking 

 4 people cancelled prior to the event 

 In total, 107 people either booked onto or attended the event. 

Sector representation 

 Of the 107 who booked and/or attended, approximately: 

26% were Private Sector 

35% were Public Sector 

39% were Third Sector 

Feedback 

 38 feedback forms were returned.  

 This represents 40% of delegates who attended the event. 

 

26%

35%

39%

Sector representation

Private Sector

Public Sector

Third Sector

ñIt would have been interesting to have more private sector 
companies involved in the event so that the split of delegates 

was more 30/30/30.ò 
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Delegate aims  of attendance  

 

 Communication  

 CPD, Networking, Learning  

 Exhibitor  

 Gain knowledge, networking  

 Identifying funding/opportunities to grow business (social enterprise) 

 Info exchange and networking  

 Information Gathering  

 Knowledge gain  

 Learn about sector, networking, promoting SDC Wales  

 Learn about what/who is driving waste mgmt in Wales  

 Learn more about climate change and Zero Waste  

 Learning / networking 

 Learning / Waste Man. Appreciation  

 Networking  

 Networking, learning, CPD 

 Networking/information  

 New ideas and networking with others to increase partnership working  

 Participation, learning, contacts  

 Support Cylch events  

 To achieve cross-sectoral engagement  

 To learn  

 Try to get a clear vision for my company  

 Waste awareness and networking 

Learning, communication and 
networking seem to be key aims for 

attendees.  
 

It is useful to know what is important to 
delegates so that we can tailor future 
events to their needs at the planning 

and marketing stages.  
 

We will refer to these aims when 
planning future ñJoined-up thinkingò 

events. 
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General feedback  

 

 

 How would you rateé Excellent Good Satisfactory Poor Very poor 

1 Pre-event information 13 18 4 0 0 

2 Bookings system 15 17 2 1 0 

3 Fees 14 16 5 1 0 

4 Geographic location 14 23 0 0 0 

5 Venue 18 19 0 0 0 

6 Length of event 13 23 1 0 0 

7 Catering 16 16 6 0 0 

8 Delegate pack 13 17 5 1 0 

9 Bilingual provision 5 10 5 4 1 

10 Networking opportunities 17 19 0 0 0 

11 Workshop sessions 8 18 5 0 0 

Bilingual provision gained the poorest 
ratings. Delegates had the opportunity 

to request Welsh materials via their 
booking form. None were requested 
and no delegates booked on using 
Welsh ï translation was therefore 

cancelled. However, Welsh delegate 
packs were readily available and all 

signage was bilingual. 
 

Feedback was otherwise 
overwhelmingly positive, scoring 
mostly óexcellentô or ógoodô for all 

categories. 
 

Particularly high scores were gained 
for location, venue, length of event 

and networking opportunities. 
 

Networking opportunities were 
particularly important due to the 
eventôs overall aim of encouraging 

partnership and cross-sectoral 
working. 

 
Although 38 forms were returned, not 

all scores will add up to 38. This is 
because some delegates didnôt 

provide scores for every aspect of the 
conference.  
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